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American Advertising Federation, UC Berkeley Chapter

Application for Membership, 2011-2012

Name: ______________________________________________________________________________________
Phone: ____________________________________  E-mail: __________________________________________
Major(s): _________________________________________________________ Year in School: _____________
How did you hear about imagiCal? ______________________________________________________________
       Current Coursework: 


      Past Relevant Coursework:

_________________________________
    _________________________________

_________________________________
    _________________________________

_________________________________
    _________________________________

_________________________________
    _________________________________

_________________________________
    _________________________________

_________________________________
    _________________________________

_________________________________
    _________________________________


Department Descriptions:

(Please rank the following departments in the order of your personal preference with 1-highest and 5-lowest. We will take these preferences in mind when reviewing your applications, however, current imagiCal members will learn where you fit the best and gain the most, so they will place you in the appropriate department.) 

_

Account Planning (A): gathers and analyzes the primary and secondary market research that is used to determine the campaign’s target market. This department is in charge of creating a single, unified theme and strategy that is applied to all aspects of the marketing campaign. 
_

Media Planning (M): plans a multi-million dollar budget by evaluating and researching the profitability of different media vehicles (i.e. TV, Internet, etc.). This department creates the most efficient and effective strategy of placing ads. 
_

Public Relations and Promotions (PR): creates a cohesive public relations program that compliments and extends the creative campaign.  This includes designing community programs, public events, and promotional items, as well as garnering publicity for the product and campaign.
_

Creative (C): is responsible for all creative and artistic executions of the campaign as well as the technical production and execution. This includes TV commercials, print ads, radio spots, and other non-traditional vehicles, as well as the development of campaign slogans and other applicable logos and taglines. 
_


Production (P): responsible for the technical production and execution of all creative campaign elements as well as product website development. Please provide 2-5 samples of your work attached as .jpg or .pdf files or send us a URL to your portfolio if you intend to apply for the department.
Short Answer Questions:

(Please limit answers to all questions to a total of one page, typed, single-space) 

1. Why are you interested in advertising and/or marketing?

2. What is the department of your first choice? Briefly discuss your experience, skills, and goals as they relate to this position. Would you be willing to work in a department other than your first choice? 

3. Discuss a past or current advertising campaign that you feel was/is particularly effective and why.

4. You are put in charge of a marketing campaign that will promote an established car brand for young drivers. Outline how you would approach the campaign, how you would reach young drivers, and bring more innovation and creativity to the world of car advertising. How would you change the current way car brands advertise (how would you like car companies to advertise to you?) Write your response as though you were in the departments you are applying for. 

5. Think about a company that advertised in an innovative way in a more traditional industry. How was that company successful or unsuccessful in their endeavor? What would you have done differently?

6. What is your favorite car brand and why? 

7. ImagiCal requires a significant time commitment. Please discuss your weekly availability in terms of your course load and extracurricular commitments for the coming year.

Applications are due on Saturday, September 10h by 12pm. Please email the following to recruit

HYPERLINK "mailto:recruit@calaaf.com"@

HYPERLINK "mailto:recruit@calaaf.com"calaaf

HYPERLINK "mailto:recruit@calaaf.com".

HYPERLINK "mailto:recruit@calaaf.com"com. 

i. Completed Application (including one page, typed single spaced Short Answers)

ii. Current Resume

iii. Wallet-Sized Photo of Yourself

IMPORTANT 
Subject Heading Format: Last Name (underscore) First Name (hyphen) First Letter of Department Choices, ranked highest to lowest (ex. Smith_John-C_A_M_P) Applications that do not follow this format will be filtered out by the server.
Questions? Contact recruit

HYPERLINK "mailto:recruit@calaaf.com"@

HYPERLINK "mailto:recruit@calaaf.com"calaaf

HYPERLINK "mailto:recruit@calaaf.com".

HYPERLINK "mailto:recruit@calaaf.com"com 
Late or incomplete applications will not be accepted.

